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Ken Grange
to judge
design
awards

Kenneth Grange CBE, industrial
designer, has accepted an invita-
tion to chair the international jury
for the 1989 International Interior
Design Award Scheme.

The overall winner of the 1989
award will receive a cash prize of
£10000 for the best interior
design completed between 1 Janu-
ary 1988 and 1 January 1989. The
biennial award scheme is spon-
sored by Interior Design Inter-
national, organised by AGB
Exhibitions Ltd.

The winner of the previous con-
test was Emilio Ambasz, who
made extensive use of lighting
techniques (see LEN April *87).

A founder partner of Pentagram
Design, Kenneth Grange is cur-
rently president of the Chartered
Society of Designers. He is also a
Royal Designer for Industry, and
serves as Master of the Faculty of
Royal Designers for Industry on
the Council of the Royal Society of
Arts.

For further information, contact
Audrey Reading 01-868 4499.

Pull out and turn up

In the centre of this issue is a spe-
cial preview supplement of Light-
show, to pull out and use at the
show.

Lightshow (10-14 January at
Olympia, London) is organised by
the Decorative Lighting Associ-
ation. The supplement has a plan
of the exhibition, with stand num-
bers, and a product guide to help
you find areas of interest. You will
find the preview between pages 12
and 13 of this issue.
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Economy
becomes
standard
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Philips Lighting has announced
that it is making its high-frequency
fluorescent lighting part of its
standard range.

High-frequency operation of
fluorescent lamps improves the
efficiency, and therefore reduces
the power consumption, of lighting
installations. Philips is also offering
lighting with regulated high-fre-
quency ballasts, which means that
the lamps may be dimmed. Dimm-
ing range is presently from 100%
to 25%, though there is the pro-
mise of improvements to come.

Mike Goodwin, managing
director, is keen to stress that cus-
tomers want light, not technology.
The aim is to provide applications-
led solutions to customers’ lighting
needs.

“It is a lighting business,” he
says. “The peculiarity is that selling
lamps is a components business,
with a high replacement turnover;
in fact, people want light, not fit-
tings.”

Mr Goodwin stresses that the

high-frequency fittings are in the
spirit of the Lighting Management
Service, designed to provide light
in a flexible format.

John Ruck, manager of the mar-
keting department, makes clear
that the regulated high-frequency
ballasts will open new avenues for
lighting scheme designers. By using
a photocell set to respond to, for
example, 500 lux, the system can
be set to dim the lamps gradually as
daylight increases, and to raise the
lighting again as darkness falls. In
particular, the photocell can be
arranged so that as the lamp
becomes dimmer through age, the
output of the luminaire can be
raised to compensate. Lighting
design lumens would therefore be
set by the photocell system rather
than by “over-designing” install-
ations to compensate for lumen
depreciation and maintenance fac-
tor.

For further information, contact
Philips Lighting, telephone 01-
689 2166. |

Low-cost Lyons
goniophotometer
reaches market

A demountable, portable, ‘low-
cost goniophotometer, designed
and developed by lighting expert
Stanley Lyons FCIBSE, is making
in-house photometry a reality for
many lighting manufacturers.

Measuring the optical perform-
ance of lighting equipment nor-
mally involves major investment in
a large and costly photometer,
which needs to operate in dark-
room conditions and takes up
valuable floor space.

The Lyons goniophotometer,
which is said to cost much less than
a conventional goniophotometer,
meets the practical needs of light-
ing equipment manufacturers who
wish to produce their own non-
certified technical data on lighting
products without major invest-
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ment. Primarily used for develop-
ment and experimental work in the
design of reflectors and refractors,
Lyons’ goniophotometer enables
users to generate polar curves of
light intensity from luminaires and
samples. So compact is the unit
that it can be stowed away in a
cupboard when not in use. Dark-
room conditions are not necessary
for its efficient operation, and only
a minimum floor space is required
to set it up.

Belvoir Lighting Consultancy of
Nottingham, marketing the gonio-
photometer, has retained its
inventor, Stanley Lyons, in an
advisory capacity.

Further information is avail-

able from: Eric G Chapman

0949 50660.

.........

GEC has recently supplied a new road lighting installation for the Humber Bridge. The bridge spans
the River Humber linking the two parts of the County of Humberside, and has the longest single
span of any bridge in the world. The bridge was originally lit with 400W HPS lamps, but the advent
of the Osram SONP-T Plus lamp and the GEC Z8611 lantern has enabled the bridge to be re-lit at a
reduced running cost with 250W lamps. The Z8611 lanterns are of the type used on the Severn
Bridge, with fitted photo-electric cells, fog override, and with lamp steadies to counter bridge
vikration. The Osram 250W SONP-T Plus lamps give 20% more light than standard lamps. 198
lanterns have been used to light the bridge and approaches and their cost should be repayed by
savings made in the next three years. Details from GEC Street Lighting 01-904 4321.

n Brief . ...

@® Strand Lighting has produced
number five of its series of
Strandlight  newspapers.  For
details, call Richard Harris,
Strandlight editor, 01-560 3171.
® Menvier Swain Group, one of
the larger suppliers of emergency
lighting, has acquired 54% of
Electro Powerpacs Corporation in
the USA. The aim is to provide a
marketing base for Menvier pro-
ducts in the USA. Details from
Roger Fletcher 0295 56363.

® Hannover exhibitions: G R
Barbour Exhibition Travel is offer-
ing to make low-cost travel
arrangements for visitors to Han-
nover for the various trade fairs.
Details from 0543 263842.

® Importers: The commission of
the European Community has
announced that EFTA countries
have ratified H M Customs &
Excise’s single administrative
document and the common transit
procedure. Details from 01-382
5468.

@ Architects are said to be losing
their share of fees when compared
with other consultants, according
to RIBA. Details from RIBA.

® Construction Industry Train-
ing Board is taking the lead with a
number of new training grants. For
details, contact 01-489 1662.

® Heating & Ventilating Con-
tractors’ Association has warned
against competition between qual-
ity assurance certification com-
panies, saying it may lead to differ-
ing qa standards. Details HVCA
01-727 9268.

@® Heaith & Safety Commission
has published its annual report. It
covers nuclear safety, major
hazards and incident investigation,
among others. Details from

1 H&SE, 01-229 3456.

Showbiz
marketing moves
to Manchester

Lee Colortran International, the
film, TV and theatre lighting
equipment manufacturer, is mov-
ing its sales and marketing func-
tions to its operations centre at
Eccles, Manchester, from 1
January.

The move is designed

to

f

improve service levels to cus-|

tomers by shortening the organisa-
tion’s lines of communcations. Lee
Colortran’s and Lee Filters’ pro-
duct distribition is already carried
out from the Eccles site, and the
company promises availability of
Lee Filters’ products anywhere in
the world within 24 hours.

From January 1, all sales
enquiries, quotations, administra-
tion and marketing support will be
based at Eccles. For details, con-
tact Steve Hall 01-968 7000.

N\

atio
;“ Le

Telephone: 01-568 6205 HELVAR

Ba

ENERGY-SAVING LIGHTING CONTROL SYSTEMS

Reader Service No. 1
Page 1

bl




Reader Service No. 2

NEWS

Marlin Lighting has added out-
door lighting software to its
computer-aided lighting design
service.

The program has been develop-
ed to prepare lighting schemes for
field and track sports, such as foot-
ball, hockey, tennis and athletics.
It is also able to handle general
exterior floodlighting of building

facades, 3~ “security and amenity
lighting/ jions.
The 41 is able to handle

desig,{u ~ asymmetric plan, the

Jim Scott, president of the Electri-
cal Wholesalers Federation, has
opened new premises for Power-
lite Electrical Products.

Powerlite produces, among
others, high-pressure sodium fit-

Marlin extend compurter
service for specifiers

effects of building shading, and to
determine accurate CIE glare rat-
ings in sports lighting installations.
It can take account, says Marlin, of
lighting pointing directly towards
camera positions. Output is avail-
able as a set of calculated values, or
three dimensional graphic present-
ations.

The service is offered free of
charge to lighting specifiers. For
further details, contact Kristina
Griffith at Marlin Lighting, 01-
894 5522.

President performs for Powerlite

tings, tungsten-halogen floodlights
and complete “Contractor Packs”,
containing an entire floodlight
installation kit.

The new premises represent a
six-fold increase in area.

Birmingham is adding a series of neon murals to its ‘bright lights’
zone, part of the city’s Chinatown district. The neon signs were
designed and built by Sign Specialists of Hockley. The two above
are Paramount Goldwyn’s 10m high neon cocktail glass, and two
neon dragons standing guard at the entrance to the new China
Palace Casino. Sign Specialists can be reached on 021-554 9301.

LEF

Raising and Lowering Gear

Lower your rising
maintenance costs

Our equipment is designed to lower any type of high bay
fluorescent or chandelier lighting fitting down to ground
level for maintenance, or re-lamping without expensive
access equipment, or downtime in production areas.

The average high bay fitting can be lowered, re-lamped
and cleared in less than ten minutes by one operative.
Chandeliers can be lowered, restored to their former
brilliance in less time than than it takes to erect scaffolding.
This enables the chandelier to always look as good as the
day it was installed.

Our system can be installed on any high bay and
decorative installations or incorporated in a completely
new project.

We have the resources to design, supply and install raising
and lowering gear to overcome all your lighting
maintenance problems. With rising maintenance costs,
raising and lowering gear makes good sense.

Park ProbucTs Lip.

Ordnance Street Blackburn BB1 3BN Lancs
Tel: 0254 671121 Telex: 635274 PPL G

A MEMBER OF THE FIFE INDMAR PLC GROUP OF COMPANIES

| IF YOU’'RE TALKING DIMMERS
TALK TOSTRAND LIGHTING

The Environ range of Dimmers and Controls for all commercial

lighting applications:

— Programmable Lighting Control Systems
— Environ 2 plug-in dimmers

— Unit dimmers

Available for Tungsten, low-voltage or Fluorescent loads.

Strand Lighting
Grant Way (off Syon Lane),
Isleworth, Middlesex, TW7 5QD.
Telephone 01 560 3171, Telex 27976, Fax 01 568 2103
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USA Lighting event

goes to LA

Lighting World International, the
largest architectural lighting exhi-
bition and conference in the
United States, has chosen Los
Angeles for its 1988 show sche-
duled for April 13, 14 and 15. The
USA lighting community will
return to the Los Angeles Conven-
tion Center for its second West
Coast event.

Decisions on topics and speak-
ers for the educational portion of
the show are in the final stages. In
response to requests from those
who attended the 1987 show in
New York, some topics will be
presented in two concurrent ses-
sions to allow for different levels of
technical complexity.

As in the past, the programme
will include topics of both aesthetic
and technical interest, with the
majority of presentations struc-
tured to be of educational value to
all members of the lighting com-
munity.

The Preview of Products ses-
sion, introduced last year as a way
for manufacturers to present their
newest equipment, will be
repeated.

Other sessions on the prelimi-

nary programme include sports
lighting, motion picture industry
lighting, daylighting in museums,
an update on energy codes, post-
occupancy evaluation, roadway
and aviation lighting, award-
winning design and an historical
look at fixture design.

The organisers report that
Lighting World’s growth will con-
tinue in 1988. As many as 100 new
exhibitors are expected to take
booths, and six months before the
show, over half of the 10 220m?
available has already been sold.
The show has reserved nearly
twice the space occupied in 1986.

The Los Angeles event, the
sixth Lighting World Inter-
national, is sponsored by the Illu-
minating Engineering Society of
North America, the International
Association of Lighting Designers
and the Southern California Sec-
tion of the Illuminating Engineer-
ing Society.

The show is produced and
managed by National Expositions
Co., Inc., 15 West 39 Street, New
York, NY 10018, telex 135401
dimcomm, telefacsimile (212)
819-0755. :

Osram goes to
houseware show

Exciting Lighting will be an appro-
priate theme for Osram’s stand at
the 1988 Spring Hardware &
Housewares Show.

The company’s first attendance
at this annual event is the culmi-
nation of a major promotional
campaign “Exciting Lighting”
undertaken by Osram over the last
six months. Directed at both retail-
ers and consumers, the aim of the
campaign is to highlight the
importance of good lighting and
illustrate how this can be achieved
by the correct choice and use of
lamps and fittings.

The stand will feature Osram’s

new style packaging for its domes-
tic light bulb range, which is
designed to provide a distinctive
market identity and aid customer
selection. The “new look” packag-
ing incorporates a range of colour-
coded cartons in orange, blue,
green and mauve, cut-out boxes
for specialist bulbs and blister
packs for twin candles, coloured
bulbs, reflectors etc. In addition,
“Exciting Lighting” consumer and
retailer brochures, produced to
coincide with the campaign, will be
available.

The show is from 7-11 February
at the NEC.

on British oil

Britoil’s new headquarters in Glas-
gow is claimed to be one of the first
in a new breed of hi-tech buildings,
whose audio and data communi-
cations have been planned from
the start. This will ensure maxi-
mum efficiency and flexibility in
order to accommodate new tech-
nology as it is introduced, with
minimal disruption to existing sys-
tems.

Moorlite Electrical Ltd was con-
tracted to supply lighting through-
out the offices to the value of
£650 000.

A specially designed arrange-
ment of 8475 low brightness lumi-

Moorite sheds so

%
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naires ensures high task illumi-
nance with efficient use of energy.
The luminaires include Broad-
spread fittings with wedge shaped
louvres for controlling glare in all
directions. This facility is particu-
larly useful for offices with VDUs.

Covering some 45 000m?, this
seven-storey office block is stated
to be one of the most prestigious in
Glasgow. Moorlite will also be
responsible for the - lighting in
phase 2 of the project, to the value
of £140 000, later this year.

Consulting engineers for the
project were Blyth & Blyth of
Edinburgh.
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Colour group discusses
colour in road lighting

The Colour Group of Great Brit-
ain and the London & South East
Region of the Institution of Light-
ing Engineers met in November
1987 to discuss the importance of
colour in road lighting. Speakers
were Miss M B Halstead (Thorn
Lighting), Mr C J Chadwick
(Department of Transport) and Dr
P R Boyce (Electricity Council).

Chairman Nigel Pollard intro-
duced Miss Halstead first. The
meeting was held at the Royal
Institution, London.

Her talk began with a series of
slides to highlight how colour in
the outdoor environment results
from both natural and man-made
objects. These include wildlife,
architecture, advertising signs,
window displays, outdoor sports
lighting and motorway lighting. It
was shown that the reaction of the
human eye to different lumi-
nances, changes as vision moves
from the photopic (cone) region,
to the scotopic (rod) region so the
peak sensitivity of the eye moves
approximately 50nm from the
yellow/ green area of the spectrum
to the blue/green area. Con-
sequently, for equal luminances of
0.5 cd/m? provided by SOX and
MBE/U lamps, as measured by a
meter adjusted to the photopic
sensitivity curve, these would
appear as 0.3 cd/m? and 0.6 cd/
m? respectively to the human eye.
Food for thought!

The basis of the CIE chromati-
city chart was then explained and
how the chromaticity co-ordinates
and colour rendering index are
used for specifying colours for
lamps and signals. The paper con-
cluded with a reminder that with
the development of new phos-
phors for mercury lamps and
increasing the pressure of SON
lamps, many more of these types
of lamps are being specified for
interior use.

The second speaker, Mr Chad-
wick, dealt with the importance of
colour in road traffic signs and
how this is used to communicate
information, warnings and instruc-
tions to drivers. Most of our pres-
ent day signs originated as a result
of a report produced by Sir Walter
Warboys in 1963 and to a lesser

extent one produced for motor-
ways by Anderson the previous
year. Prior to that time virtually all
signs were black and white. A traf-
fic sign needs to be designed so
that it is conspicuous, legible and
comprehensible during both day
and night time conditions.
Throughout Europe these criteria
are met by use of specific sign
shapes, supplemented by colour,
to differentiate between the differ-
ent categories of traffic sign. In
directional signing systems colour
is also used to identify the status of
the road to aid route guidance viz:
blue — motorway; green — pri-
mary rout€; and yellow for diver-
sions.

More recently we  have
become aware of the brown tourist
signs and black lorry route signs. In
rural areas retro-reflective materi-
als are being increasingly used,
while on motorways, matrix flip-
over signs with yellow lettering on
a black background are being
introduced.

The final speaker, Dr Boyce,
outlined the objectives of security
lighting which principally should
deter criminals in the first instance
and to detect intruders should the
deterrent fail. The importance of
the colour rendering properties of
the light source in meeting these
objectives is a matter of con-
troversy and so an experiment
requiring observers to detect and
recognise intruders moving across
a generally open area, but with
limited areas of concealment, was
carried out. The results of a num-
ber of tests using different types of
lantern and angles of approach,
showed that for both detectors and
recognition, there was no discern-
ible difference in results for either
low pressure or high pressure
sodium. However, it was felt that
for checking passes or recognising
uniforms (on a military establish-
ment for example) colour recogni-
tion would be important.

A lively question time followed
and included a postal question
from Mr J Grundy of South Africa
and the summing up was admir-
ably handled by Professor
Fletcher, the chairman of the
Colour Group.

557 2828.

Rochdale Depot of Greater Manchester Buses Ltd in Lancashire
has been refurbished with energy saving luminaires from Simplex
Lighting Limited. GM Property Services is monitoring this
project. Over five hundred luminaires were supplied, including
Lobay Plus fittings with HID sodium lamps, IP65 ACF3
fluorescents, fluorescent bulkhead fittings, and single and twin
lamp Versaline 5 and Trimpak fluorescent luminaires. The Lobay
Plus luminaires are installed in the main garage area at 7 metres.
In the vehicle washing and cleaning areas, ACF3 totally enclosed
luminaires are used, as they are designed to withstand spray and
damp conditions to IP65. Versaline 5 fluorescent luminaires were
fitted in the workshop and adjoining offices, whilst Trimpak
luminaires with electronic starters were
administration office block opposite the garage. The main
contractor on the refurbishment project was John Lawlor Ltd of
Manchester, and the electrical contractor was Robinson & Lawlor
of Nelson, Lancashire. For information contact Simplex on 021-

installed in the

European market
seminars on the way

Beama is organising three semi-
nars on the European internal
markets.

The seminars are set for Janu-
ary, February and March this year.
The theme is “European and
national developments in quality
and standards — opportunity or
threat?” The seminars will be held
at the Selfridge Hotel, Orchard
Street, London W1.

Speakers will include Lord
Cockfield, vice-president of the

Commission of the FEuropean
Communities; Kenneth Clarke
MP, Minister of Trade and Indus-
try; and representatives of CENE-
LEC, CEN, NACCB, BSI and
Beama.

Fee for the three days including
papers and lunch, is £360 plus
VAT. There are only 100 places.
Information from Barbara Can-
non, Beama Ltd, 8 Leicester
Street, London WC2H 7BN, 01-
437 0678.

Platform wins technical award

The Econ Acklift VM 7500 plat-
form mounted on the Bedford
Rascal, won the technical innova-
tion award in the plant section at
the recent Institution of Lighting
Engineers Exhibition, Lightex 87.

“The concept of such a small
vehicle providing a demountable

7.5 metre one-man platform
allows increased versatility to
Lighting Authority user depart-
ments”, said Mr Phil Allan, direc-
tor of Econ’s Access Division,
manufacturers of the platform.
For further information please
contact: Phil Allan 0858 63253.

COMMENT

Seeingan
old story

Philips; but the minds of its lighting engineers might
well be.

Energy-saving technology is an old story, but it is
only when you see it as a matter of course that incan-
descent lamps and T12 tubes start to look silly. In
Eindhoven, there are plenty of gls lamps, but pre-
cious few of these when lighting quality is less import-
ant. Compact fluorescents, in particular the SL, are
used for carparks, porches, thresholds and walkways
as naturally as the daylight they replace. In shops and
offices, every fluorescent tube is 26mm, and a good
number of these are running at high frequency
(checked using the acid test — waggling fingers in
front of the eyes, trying not to feel self-conscious).

In restaurants and bars, however, compact fluor-
escents hardly have a look in. The Dutch have appre-
ciated that when it comes to ambience, compact
fluorescents are not the answer. And incandescent
lamps, in surprising numbers and low wattages (40W
seems to be a favourite), gobble up the energy. Not
that gobbling up the energy is so important if you are
so frugal with it outside.

It might be reasonable to guess that Eindhoven is
an exception. The local lighting company has more
than a mite to do with the town’s attitude to lighting,
no doubt. Nevertheless, there are two conclusions to
be drawn.

First, consumer acceptance in the UK of compact
fluorescents is slow. However you might like to think
that you know the logic and champion the cause of
energy-saving technology, in the end the consumer
pays your client, and your client pays you.

Second, combining light sources provides a better
lit environment for both the client (and the bank
balance) and the consumer.

Look around you. What do you think?
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Emergency lighting. Evening
meeting arranged by CIBSE South
Wales Region. Details from H J
Doolan, 0222 569241.

10

Lightshow ’88 at Olympia, Lon-
don, until 14th. Details from
Decorative Lighting Association
058 84658.

11

External lighting and floodlight-
ing. Evening meeting at Drumkeen
Hotel, Belfast, arranged by CIBSE
Northern Ireland Region. Details
from J Patton, Beattie, Flanigan &
Partners, Belfast.

13

Modern light sources. An after-
noon seminar at Lightshow
arranged by the Institution of
Lighting Engineers and the DLA.
Details from DLA, 058 84658.

Retailing and new technology.
Afternoon seminar at the Char-
tered Institution of Building Ser-
vices Engineers, London.
Arranged by CIBSE Electrical Ser-
vices Group. Details from CIBSE
01-675 5211.

14

The Ilusion of colour. Evening
lecture by Miss Margaret Halstead
at the Gonville Hotel, Cambridge,
arranged by the Institution of Elec-
trical and Electronics Incorporated
Engineers. Details from 01-836
3357

Paris International Lighting Exhi-
bition until 18th. Details from
French Trade Exhibitions 01-225
5566.

19

Design for offices ’88. Offices
exhibition at the Business Design
Centre, Islington, London. Aimed
at interior designers, architects and
buyers. Includes lighting, office
systems, textiles . . . Seminar pro-
gramme to run alongside exhibi-
tion. Details from Barbara Garratt
01-651 0591.

Energy management systems.
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Evening meeting at Trinity Mari-
time Centre, Newcastle upon
Tyne, arranged by CIBSE North
East Region. Details from M J Cal-
vert, 0642 766266.

20

CAD draughting and modelling.
Evening meeting at the Old Royal,
Birmingham, arranged by CIBSE
West Midlands Region. Details
from A Singleton, 021-706 5511.

21

Human visual system. Evening
meeting at the Swallow Hotel,
Newcastle upon Tyne arranged
jointly by IEEIE and ILE. Details
from 01-836 3357.

Impact of information technology
on building services design. After-
noon seminar on The Electronic
Office to be held at The Chartered
Institution of Building Services
Engineers, London. Details from
CIBSE 01-675 5211.

21

Lamp control seminar and exhibi-
tion. Two half-day seminars with
supporting exhibition at CIBSE,
London. Details from CIBSE 01-
7655211,

FEBRUARY

9

Retail profitability. Conference to
be held at Royal Lancaster Hotel,
London. Exhibition alongside con-
ference. Details from RMDP, 61-
63 Ship Street, Brighton, Sussex
BN1 1AE, 0273 722687.
Contract Lighting, Ceilings and
Partitions Exhibition. Business
Design Centre, London, until 11th.
Details from AGB Exhibitions Ltd
01-868 4499.

10

Electrical Services in Education.
Half-day seminar at CIBSE, Lon-
don, arranged by Electrical Ser-
vices Group. Details from CIBSE
01-675 5211.

Urban lighting design. Seminar at
The Royal Institution, London,
arranged jointly by ILE and Urban
Design Group. Details from Barry
Ramsay 0920 870567.

17

Lighting and the ageing eye.
Trotter Paterson memorial lecture.
Details CIBSE, 222 Balham High
Road, London SW12 9BS.
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NEWS

Inner shell show ready

to roll

Philips, Dexion and Formwood,
among others, have signed up for
stand space at the Contract Light-
ing, Ceilings and Partitions Exhi-
bition. It will take place at the
Business Design Centre in Isling-
ton, North London, on 9, 10 and
11 February.

The exhibition is devoted to

productsy”  Yservices of special
interest / s, specifiers and all
those iy  #d in the lighting, ceil-

ings atw.JFartitioning fields. Other
companies include  Designed
Architectural Lighting, R Hamil-
ton, ADD Louvre Sales, Ecophon,
L & D Partitions, and Silvertown
Lighting.

Visitors will include architects,
interior designers, lighting design
consultants, retailers, window dis-
play managers, builders, shopfit-

ters, premises managers, quantity
surveyors, planners, lighting, ceil-
ing and partitioning contractors.

Lighting design is now recog-

nised as one of the major factors in
determining the most efficient use
of buildings. A one-day lighting
conference will be held at the
exhibition on Wednesday 10 Feb-
ruary, when specifiers, manufac-
turers, architects and other inter-
ested parties will be able to
exchange ideas.

The panel will be chaired by
Janet Turner, design director at
Concord Lighting, and include,
among others, Mike Simpson of
Philips Lighting, Andre Tammes
of Lighting Design Partnership,
and Rodney Cooper of BDP
Design.

Details 01-868 4499.

Exclusive designer garments are being shown at a new boutique
in Yorkshire under a lighting scheme which uses the recently
launched Sylvania Tru-Aim Professional low-voltage tungsten
halogen lamps. They were chosen by Habillier Haute Couture in
Heaton, Bradford, because of their longer life, cool beam,
reduced energy consumption and good colour rendering. The
scheme uses Reggiani fittings. Tru-Aim professional lamps have
a front lens that both controls the beam and seals the lamp; the
axial filament arrangement provides improved light distribution.

THE BIRTH OF
ADVANCED TECHNOLOGY

Northern show
notches up success

The second Northern Interior
Design Exhibition held at the
G-Mex Centre in Manchester in
November, confirmed last year’s
success.

A total of 5580 visitors regis-
tered at the show, a slight increase
over last year. The show attracted
a high percentage of specifiers and
buyers, including a large number
of visitors from important archi-

tectural and interior design prac-
tices. Exhibitors reported brisk
business.

Already 47 percent of the avail-
able stand space has been booked
or reserved by companies wanting
prime sites at the third Northern
Interior Design Exhibition, to be
held at G-Mex from 15 to 17
November 1988. Details from
Claire Finch, 01-868 4499.

Thousand & One Lamps has chalked up a victory in the Stuttgart
Design Contest. Its lamp, Flamigo Table (the floor version is
seen here) won a prize in the contest, and was also picked for a
Guten Industrieform prize. The product will be displayed in the |
Museum of Design in Dusseldorf from February to May 1988

UK's MAJOR INTERNATIONAL ELECTRICAL AND ELEC TRONICS EXHIBITION

29FEB-4 MAR

National Exhibition Centre Birmingham England

Electrex, conceived in 1952 by Engineers for
Engineers, was the answer fo industry’s requirement
for an event where the engineer could see, ralk
and exhibit new electrical and electronic products

and services.

Today Electrex is still organised by Engineers for

Engineers.

Exhibitor and Visitor enquiries to: Electrex Ltd,
Wix Hill House, West Horsley, Surrey K124 6DZ.
Telephone: (0483) 222888 Telex: 859460.

Reader Service No. 4
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Electrex is the show for advanced technology -
robots and resistors - control and automation - plugs
1o power station equipment - lighting and energy
conservation.

EXHIBITOR OR VISITOR. DONT MISS IT!

and will then form part of a touring design show.

New company formation
expected to be a leading light

Nafa Light Limited is the name of
a new company with exclusive UK
and Eire rights for the sale of the
Nafa range of fluorescent tubes
and spotlights.

The claimed true colour spec-
trum light output is said to ensure

that products are displayed with
original brightness. Low UV out-
put also ensures that products
remain fresh for much longer peri-
ods than with normal lighting
equipment. Further details from
Nafa, 0772 626823.

THE COPPER
LAMP COMPANY

Manufacturers of Fne
Victorian Reproduction

See us on Stand No. 55
LIGHTSHOW 87

' ?THE COPPER LAMP COMPANY LTD.,
g Unit O, Nutts Lane, Hinckley,

Tel: 0455 633140

Street Lighting

Or contact:

KEN OAKES,

Leics. LE10 3EJ.

Reader Service No. 28
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NEWS

Thorn Lightin
invests £6 million
In distribution

As part of a major investment pro-
gramme to strengthen customer
service, Thorn Lighting is spend-
ing £6m on a new distribution cen-
tre. The 11900m? centre and
office facility, to be built at Nor-
manton near Wakefield, will ser-
vice Thorn Lighting’s customers in
the northern half of the UK.
Commenting on the announce-
ment, Joe Maley, distribution
director of Thorn Lighting said:
“We are reshaping our distribution
system in the UK. Up to now we
have been operating out of 12
locations at various points around
the UK following the old road

network. “We shall now make full
use of the modern motorway sys-
tem by reducing these to just two
distribution centres, one in Wake-
field and one at our existing Rom-
ford operation.

“This will enable us to manager
stock more efficiently, as well as
invest in modern methods and sys-
tems. The investment is just one
step in our major programme to
give customers the best service in
the industry.”

IDC Ltd of Stratford-Upon-
Avon is to construct the complex.
Work is scheduled to start on site
on 2nd November.

Lab-Craft wins national
training award

Lab-Craft Ltd has been selected
from more than 1200 entries for
one of the 60 prestigious National
Training Awards, launched by the
MSC this year.

Backed by the CBI, TUC and
Channel 4’s Business Programme,
the Awards aim to give public
recognition to companies with
exceptionally effective training
schemes. Lab-Craft supplies
emergency and other lighting.

Mr A A Luscome FCIS,
FCMA, chairman of Lab-Craft
Ltd, commented on the Award,

“In this company everyone has
won a prize — recognition for the
training staff, higher skill attain-
ment for the shop floor employees,
and 20 per cent increased produc-
tivity to help ensure our future
expansion.”

As a winner, Lab-Craft will be
entitled to display the Award
publicly within its office, and fea-
ture the Award’s logo on all com-
pany stationery, promotional
literature and in any advertising.
For information please contact
Mr C B Luscome 04023 49320.

Lighting design awards
become annual

The Student Design Awards spon-
sored by the Decorative Lighting
Association will become an annual
event.

Many of the prizewinning works
and flatwork from the 1987
competition will be on display in
January at Lightshow ’88. The
Decorative Lighting Association,
which organised the contest, has
indications that manufacturers will
be looking seriously at turning
some of the ideas into commercial
realities.

Following the 1987 event,
runner-up Mark Budden has been

‘working with Cresswell Shades

developing ideas on shades and
exhibition stand design.

The 1987 competition attracted
more than 300 student entries and
prize-money for next year is simi-
larly attractive — £1500 for the
winner, £750 for the runner-up,
and £350 for the third-placed stu-
dent.

Further details from Graham
Samuel at the DL A, 058-84658.

Woodway Engineering, which specialises in automotive lighting,
has unveiled a new roof lighting system for police and other
emergency services vehicles. Called System 2000, it has been
designed to replace light bars strapped onto car roofs. It can be
wired into the car’s standard power system, without special
fixings. Woodway can be reached on 0203 617242.
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miniature low-voltage lamps.

specification,

LightGraphix, the architectural lighting specialist, has just played
a major role in the impressive decor at Gateshead’s new multi
cinema complex, the Metro Centre.

The cinema complex at Gateshead’s Metro Centre was opened
on October 16, and features several of LightGraphix’s lighting
systems. Floor tubing and carpet edging have been incorporated
along the gangways of all ten cinemas in the centre. These are
created from the company’s Light Tube System — a series of

AMC Entertainment (UK) Ltd, were reasonable for the
and Building Design Partnership acted as
consultant architects. Millard Ochs, Director of Operations at
AMC, said: “LightGraphix have provided us with a great deal of
support whilst fitting the lighting system. The lights look
excellent, and we are likely to use the company for forthcoming
cinema complexes.” For details call Light Graphix 0322-22389.

Specialist
bulbs continue
to grow

Keeler of Barnsley, maker of spe-
cialised individual specification
bulbs, reports that business is
growing. This is attributed to
rationalisation of product ranges
by the volume producers.

Colin Graham, general
manager, comments: “Specialist
applications, particularly in medi-
cine and industry, have always
meant the production of lamps to
provide perfect illumination from
a minimal source. During the last
12 months we have monitored a
steady increase in demand from
these applications, particularly as
the larger manufacturers are
increasingly unable to cope with
smaller one-off customer require-
ments.”

Current applications include
marine signalling and display sys-
tems for jet aircraft. Bulb enve-
lopes are available vacuum, gas-
or halogen-filled in a variety of
glass types. Information from
Colin Graham, 0226 282606.

Dubai to host
Guif building
show

The Gulf Building & Construction
Exhibition will be held at the
Dubai International Trade Centre
(UAE) from 9-13 October 1988.

Although billions of dollars
have already been spent on the
development of infrastructure, the
Arab Gulf states still constitute the
third largest market in the world
for building contractors and sup-
pliers of related equipment, com-
ponents and services. They have
ambitious development plans and
there are still very good oppor-
tunities for local and foreign sup-
pliers of equipment ranging from
heavy earth-moving plant and
cranes to light-weight fixtures, fit-
tings and components.

For further information, please
contact: Gulf Building & Con-
struction Exhibition, International
Conferences & Exhibitions Ltd,
29 Dering Street, London W1R
9AA, 01-499 7774.

People in brief. ..

® Ted Bulley and Derek
Brooker have been appointed as
managers of the Lighting Main-
tenance Company, which special-
ises in the provision of lighting
maintenance and associated tech-
nical services. Details on 01-800
1270.

® John Spiers has been
appointed managing director of
ECS Energy Conservation Sys-
tems Ltd, the lighting controls
company within Whitecroft Light-
ing Division. Mr Spiers was pre-
viously employed by Multitone
Electronics, spending the last 9
years as the group managing direc-
tor. Details from Nick Booker
0625 524677.

@® Gordon Gaddes, director gen-
eral of BEAMA, has been elected
deputy president of CENELEC,
representing the EEC countries.
CENELEC is the European Com-
mittee for Electrotechnical Stand-
ardisation in Western Europe and
is representative of all EEC and
EFTA countries.

@ Jefff Booker and Richard Day,
both design engineers, have
recently joined the Technical
Department at Erco Lighting.
Frank Hess joins as sales office
manager, and Tony Ginman, for-
merly of Concord, has been
appointed regional sales manager
in the south east. Four internal
promotions complete the changes:
Ken Taylor becomes northern
sales manager, Steven Sutcliffe,
regional sales manager of the east
midlands, Geff Wild becomes
regional sales engineer for the
south east, and Fiona Dawe has
been appointed to liase with local
manufacturers.

® Peter Rodd becomes deputy
chairman and design director of
MD Lighting, in order to give
more time to the expanding design
and product development pro-
gramme. Neville Holmes is
appointed managing director of
MD Lighting. Neville was pre-
viously managing director of
Mooulinex UK Ltd. Roger Ayres
who joined MD Lighting last year
as materials manager, has been
promoted to the position of pro-
duction director. MD Lighting,
acquired by Whitecroft plc in June
1986, specialises in the design,
manufacture and supply of mod-
ern domestic lighting products to
major retail stores groups. Details
from Nick Booker 0625 524677.

LIF LINE

Creation

In any industry there are those who react to events and there are those
who help to create them.

The lighting Industry Federation is decidedly among the latter, to the
benefit of its member companies. If you manufacture lighting products
in the UK, but are not sure about the value of trade associations, invest
the next few minutes in considering some of the advantage of member-
ship of the Federation.

Knowing your competition. Membership of LIF gives you the oppor-
tunity: To gain more by promoting together with other-m fihers than
you can independently, where the neutrality and authori}
can be used to great effect; To play a role in formulating LIF S8 -
thereby ensure that they are compatible with and complem&
your own interests.

Knowing your market. By participating in the LIF’s statistics collection
service you are able to obtain: A bench-mark against which you can
measure your own performance; Market size of selected product sectors
— without that knowledge a company cannot know its share and decide
whether or not it is worthwhile or possible to increase it; With this infor-
mation you can answer the questions “Where are we now?” “Where are
we going?”

Expanding the market. Just one example - security lighting. The LIF is
seeking to expand the market for this product sector by pressing the
Department of the Environment to release funds from the Urban Aid
Programme specifically for security lighting in the inner cities.

Talking to government — your biggest customer and potentially your
biggest headache. LIF is the principal contact point for the lighting
industry; government departments come to the LIF — they are reluctant
to go direct to individual companies. Discussions with colleagues on an
industry response allow a more effective argument to be developed and
agreement on subsegent procedures etc, maintains harmony and stabil-
ity in the industry.

Through membership of LIF you can: Participate in a constructive
dialogue with Government in a number of areas eg: pressurising the
Government departments (PSA, DHSS etc,) to refurbish their lighting
and to specify conformity with British Standards; pressurising the Con-
sumer Safety Unit for restraints on unsafe imports which have resulted
in additional powers for local trading standards officers; pressing for the
whole of the M25 to be lit, rather than only one third of it; working with
DTI/EEC Commission to justify imposing levies on Eastern Block
imports of GLS lamps.

Training your staff — leading to independent assessment. LIF runs
training courses on basic lighting techniques, leading to an objective
assessment of staff. By placing staff on these, rather than on your own in-
house courses, you know how your staff are rated against your competi-
tors. You get an independent appraisal upon which to act.

Protecting yourself against unwelcome developments. Membership of
LIF enables companies to take action along with other to protect them-
selves from potentially damaging developments in the market place.

. . .and there’s more, much more. This is only part of the story. Inter-
ested? Right, now ring Ernest Magog, director of the LIF, on 01-675
5432 and you too could begin to enjoy the advantages of LIF member-
ship. :

MILLAR LIGHT: The Federation has a commitment to the “new
blood” in our industry and gives its wholehearted support to the Light-
mongers’ Millar Award 1988, entries for which must close very soon. A
2000-word essay on any lighting-related topic could win young (16-30)
readers one of the first three prizes of £250, £150 and £100. Full details
from CIBSE (01-675 5211).

FIXING KITS FOR
YOUR PRODUCT

FOR FREE QUOTATIONS AND
SAMPLES CONTACT:

BOB RAINE
ADVANCED CONTRACT PACKAGING LTD
68 Crown Woods Way, Eltham
London SE9 2NN
Telephone: 01-850 3337

Reader Service No. 27
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NEW PRODUCTS

More news arrives

from [taly

New to Reggiani at Euroluce 1987
was a spotlight for use with a low
voltage halogen lamp with either a
dichroic or aluminium reflector.
This fitting, the result of inten-
sive in depth engineering, is pro-
duced by means of a specialised
assembly system which enables it
to be used in' conjunction with
other models derived from the

same cor sents in order to
achieve § sified overall design
effectag f&=

Models are available for wall

track or ceiling mounting with
either a remote or incorporated
transformer and in white, polished
brass, black and graphite grey
finishes.

Also announced at Euroluce
was an adjustable recessed low
voltage halogen fitting of 20-50W
with either a dichroic or alu-
minium reflector.

The most important feature of
this fitting of highly specialised
design to suit the international
market lies in its range of adjust-
ment.

Lodion comes in
kits for exira
applications

Zodion photo-electric lighting
controls by FKI-Cableform Ltd
are available in new kit form.
Although designed to switch
street lights, widespread applic-
ations are now possible, including

The fitting allows the beam of
light to move through nearly 90
degrees and can therefore illumi-
nate the entire wall at which it is
directed. With wide beam lamps it
is even possible to illuminate the
same surface in which the fitting is
recessed.

Reader Service No. 171

use with security lighting, loading
bay, passage and stairway lighting,
and domestic exterior lighting.

Four kits are available, with
varying capabilities and on/off
lighting switch levels. Each kit
comprises a photocell control unit,
NEMA socket, base holder and
wall mounted bracket.

All kits are display boxed for
point-of-sale use.

Reader Service No. 182

RAbacus
introduces new
range of amenity
luminaires

Abacus Municipal Ltd has intro-
duced its AM range of amenity
luminaires.

For general purpose appli-
cations there is a series of stand-
ard, interchangeable luminaires
consisting of a co-ordinated range
of bollards, and post-top and wall
mounted lanterns. They are all
highly adaptable for lighting foot-
paths, parks, gardens, forecourts,
pedestrian precincts and car parks,
and for security applications.

Known as the AM100 and
AM200 series, they are designed
and extensively tested to optimise
aesthetics, effective lighting and
resistance to vandalism.

Both AMI100 and AM200
series are suitable for either high
pressure discharge or compact flu-
orescent lamps. AM100 bollards

Weaﬂimroof
lights introduced

The special projects division of
Invertec has introduced a range of
low-voltage, weatherproof lumi-

are available, with either opal or
clear louvred light controllers
encased in a clear, polycarbonate
outer tube. All versions will
accommodate up to 70 watt SON
and are available with or without
integral control gear.

Reader Service No. 161

naires for use in specialised areas
where mains power may not be
suitable.

The WP range is designed for
areas where an inspection or safety
light is required and provides a
wide flood of light. To compliment
this, the WPL range, using the
latest generation of high efficiency
11W fluorescent lamps, is now
available. Moulded not of poly-
carbonate they offer a high light
output and are suited to harsh
environments, such as work boats,
or areas where vandalism may be a
problem.

Reader Service No. 166

FKT’s range of Zodion Photo Elec-
tric Lighting Controls is now avail-

Lighting controls
In new format

able in new industrial kit form,
designed to meet the needs of elec-
trical wholesalers and electrical
contractors.

Used in connnection with street
lighting for nearly 20 years,
Zodion controls are designed to
switch lights on and off auto-
matically at dusk and dawn.
Widespread applications are pos-
sible, including use with security
lighting, loading bay, passage and
stairway lighting and domestic
exterior lighting.

Four industrial kits are avail-
able, with varying capabilities and

on/ off lighting switch levels. Each
kit comprises a photocell control
unit, NEMA socket, base holder
and wall mounted bracket, and
comes complete with full two year
guarantee. All kits are display
boxed for point of sale use.
Reader Service No. 154

Matg:hing the
family

Mini and Mono D & DK fittings
are a family of downlights from
Futimis designed to coordinate
with the Pylos range of Metal
Halide luminaires.

Each fittings is available with or
without integral transformer and
include external fusing and LED
indicator features.

D variants have symmetrical
housings: DK45 angled housings
to target light into specific areas.

The Pylos L is a floorstanding
luminaire available from Futimis
in metal halide or linear tungsten
variants.

The mast has a thickness of
60mm and a width of 210mm,
within which all the required gears
are housed. Screen- and wall-
mounted fittings are available to
match. The fittings are available as
standard in white, black or grey.
Other finishes are available to
order. Reader Service No. 160
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Reeves lampholders

Lampholders

candles. Better things, to quote the current phrase,
grade brass —in the widest range of domestic and

With chromium plating if you wish. With earthing
screws and batten-type fixing plates. For special

bayonet entry). In the ‘Goliath’ range of large
holders for industrial, commercial and display

You can’t
hold a candle to

Reeves
Brass

hese days we don't get much call for

ic. And Reeves have been making electric
ers since long before candles went out,
come—craftsman-made in the finest

styles and sizes. To British Standard
ions. With special features like the
atent Pummel for improved support.

tion applications. In push bar types for
and table lamps (Edison screw and

light the way.

Reeves offer the widest range
of brass lampholders in Great Britain —
and they offer them at competitive
prices.

Strong and durable —Reeves brass
lampholders have a practically
unlimited service life, even under the
most arduous conditions.

Reeves have been in the lomp-
holder business for over seventy
years, and they know what customers
want. Things like fast service, fast
deliveries —from stock, in quantity.

Ploase send me more information about Reeves
brass lampholders.
lome
Company
Position in Company.
Address

o
Reoves & Co. (Biminghom l1d. Holdford Rd.,
S Witton, Birminghom B6 78A Tel:021-356 7369

a subsidiary company of Imperial Metal Industries Ltd

=
IMI Reeves
Candk
outshine all
others.

Neat, no-nonsense, two-piece
easy o

Reeves accessories _include ceiling plates,
hooks, conduit bushes, thread reducers, lock nuts

Save valuable assembly time
ting IMi
Reeves Candlehalders.
construction makes them
Ky, Their sim-fiting design gives

and labour Costs by f

Name

‘ and miniature holders. Best thing is to complete
a

To: Reeves & Co. (Birmingham) Led.,
58,68 Graham St., Birmingham 1.
Please send me your latest catalogue, fast.

send the coupon and get
our gue in a flash !

flexibiity of application. A
you'd expectfrom Reeves,

Company

Position

Address

Key No. ETL

REEVES & CO. (Birmingham) LTD. an IMI company @
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" Wellworth

Reeves Lampholders

Reeves Lampholders put others n the shade. Their

"~ people do want qualty.
‘Atreasonable prices you can offer them qualiy, satety,
lasting reliabilty and distinction.
‘The Reeves range comprises not only push bar and
brass lampholders, but also porcelain, phenolic and

s,
Quality and value run consistently throughout the

Circle the Reader Enduiry Card for your
iders

copy of the Reeves Lampholders Product
b it. I opens up a host of

new profit opportunities
foryou.

BErafinkwanis
toBritish Standard

People are looking for quality again and are willing to
pay for it....if they can get itt

Give it them with the quality ond sqfety of Reeves
Lompholders.

TheR

commercial and industrial applications. Send for our lafest
comprehensive product portfolio. There's brass in it for you,
selling Reeves Lampholders!

°C:

el L 2
parts don't crack or discolour ®No shade-ringlocking - as with
inferior materials ® Dimensionally perfect.

‘ POSITION..........
COMPANY......
I ADDRESS.

Whichever way you say it -
MI Reeves are the

Reader Service No. 5
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IMI Reeves Lampholders

Holdford Road, Witton, Birmingham B6 7ES

Tel: 021-356 7369 Telex: 335959 IMICOM G. Telefax: 021-356 7987
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NEW PRODUCTS

Three dichroic spots
with integral
transformers

Three transformer-incorporated
spotlights for use with mains-
voltage track are now available
from Light Years, commercial
project planners and suppliers of
specialist luminaires.

All use the multi-faceted di-
chroic reflector halogen lamp,
which emits a cool white beam
with uniform light output. It gives
a low heat and low infra-red radi-
ation, qualities necessary for
accurate colour rendition and for
lighting perishable items.

The Generation fitting is a low-
voltage spotlight (it can be adapted
for use with a ceiling plate), which
has an adaptor enabling use with
Concord track. It incorporates a
thermal cutout device, and an
optional borosilicate safety glass is
available on request. The fitting is
130mm long, 82mm wide and

100mm high: It is available in
white, black, chrome and brass.

The 3738 is 230mm long with a
diameter off 70mm. It comes in
polished brass, graphite, white and
black, and can take either 20W or
50W lamp.

The RIB offers easy lamp
replacement with its built-in lamp
ejector. Available in white, black,
chrome and brass, it is 160mm
long, 160mm high and incor-
porates a SOVA toroidal or elec-
tronic transformer, protected by
an anti-surge fuse on the primary
side.

Reader Service No. 156
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For more information on any of
the products listed above, circle
the enquiry number on the free
reader reply service card.

Bergo lights

Bergo Division of Expanded
Metal Company has added a range
of fluorescent and mercury light-
ing fittings to its other designs.

The fluorescent lanterns feature
die-cast LM6M aluminium bodies,
moulded bowls and stainless-steel
external hinges and catches. All
have twin-lamp operation with
integral independent HPF switch
start control gear, individually
fused, and plug and socket mains
supply connection.

The mercury version offers a
twin-lamp self-contained lighting

unit designed to provide efficient
overhead illumination of large
traffic signs. The reflector design
enables signs up to 3.6m square to
be illuminated to BS873 require-
ments using a projecting arm only
900mm long.

Reader Service No. 162

Security lighting
launched by Smiths

Smiths Industries Environmental
Controls Company has launched
its Sensor Security range.

The Smiths Sensor Security
range provides automatic exterior
security lighting for domestic or
commercial premises. Lights are

automatically switched on when
the body heat of a nearby person is
sensed by an integral passive infra-
red detector. The control can be
adjusted so that lights stay on for
any period from a few seconds to
several minutes, and prevents
illumination during daylight hours.
Automatic lighting both deters
intruders and welcomes guests.
Reader Service No. 163

Join the jumbo
Jet set

Sales are taking off with the 747
Jumbo Jet table light, says Green
Tree Lighting Company of York.

A novelty light with a special
appeal to children, this lamp
comes in black, white or sky blue.
A 25W bulb casts a useful light

from the undercarriage and illumi-
nates the cabin windows for fun as

well. Reader Service No. 170

%
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Cordsets for correct
electrics
Cordsets to the val%nropcaﬂ
electrical standards a'€ivailable
from Rendar.

Using detachable cordsets mean
the correct plug may be used when
the destination country is known.
There are eight different types
available, in 10A or 6A/250V for
Europe, and 7A/125V for north
America.

Reader Service No. 159

KUONI

All Inclusive Tours To:

For full information, prices
and brochure contact:
33 Maddox Street, London WIR 9LD
Direct Line: 01 499 8861

=
No 1 For Trade Fair Travel

Reader Service No. 6
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The latest

in

lighting

World Light Show

technolo

For further information please contact:

Arnold Rustemeyer, Braeside, Sanderstead Road, Sanderstead, South Croydon, Surrey CR2 OAJ, Tel.: 01-651-2191, 01-651-2100, Telex: 8951514

Installation technology

Good design, cost-effectiveness and safety
are the key considerations when planning
and installing modern lighting systems.
These issues will be dealt with in detail at
the World Market for Electronics and
Electrical Engineering. At the World
Light Show leading manufacturers will
present the world’s largest array of

lighting technology —

lights, lamps and

innovative lighting systems. This unique
presentation is complemented by a dis-
play of Electrical installation tech-
nology for buildings which provides

a comprehensive overview of the latest
developments and products in installation

technology.

20th - 27th April, 19388

Hannover

Messe
INDUSTRIE

38

Reader Service No. 7
Page 7




PLACES OF WORSHIP

Singing lighting’s praises

Lighting in places of worship has pro-
vided some of the most beautiful and
elegant architecture in the UK with the
perfect setting for religion. We take a
pictorial look at some recent work.

Westminster Abbey
Not all church lighting consists of the high-profile lighting for the
vaulted roof: these panels at Westminster Abbey have been relit
with Neodymlite fluorescent tubes rated at 18 and 36 W. The cloist-
er paintings depict the life of the abbey.

MINI-MAX 65 - MINI-IMAX 68

performance plus......... protection

MINI=-IMAX 65
28W and 16W 2D
Waterproof Bulkhead

Fern Howard Ltd.

1 Long Island, Vann Road, Fernhurst
Haslemere, Surrey GU27 3NZ, United Kingdom.
Tel: Haslemere (0428) 56756 Telex: 858985 RUBYCL Fax: 04202 87493

Reader Service No. 8

Salisbury Cathedral

Salisbury Cathedral, which won first prize in the LIF’s 1987
National Lighting Awards, uses the cold white directional light of
metal halide floodlights, the warm diffuse light of Colour 83 fluor-
escent triphosor lamps, and almost liquid quality of PARS6 spot-
lights, to create an almost infinite variety of lighting effects,.

The entire installation of 13 separate circuits is controlled by an

_electronic system which permits six lighting ‘scenarios’ to be

selected by pushbutton. In addition, a portable control console can
be plugged in at two positions in the nave, since all fluorescent and
tungsten circuits have light output regulation, an endless range of
effects can be achieved from the console controls.

The lighting is pure theatre, and was first used in December 1983
to ‘cue’ the congregation through the beautiful christmas service of
Nine Lessons and Carols.

Luminaires are installed so as to be inconspicuous or invisible; it
is the lighting effect that is being considered. The effect lighting of
the complex interiors of such large buildings is a highly-skilled mat-
ter, involving detailed studies of light flow and colour.

Salisbury was completed in 1258. The Master Architect would
surely approve of the magnificent new interior lighting.

Chichester Cathedral

The ancient architecture of the famous Chichester Cathedral can
now be seen in an unusual mix of ‘warm’ and ‘white’ light.

The exterior of the building has been lit using 250W deluxe high
pressure sodium lamps, which serve to enhance the natural colour
of the brickwork and emphasise architectural detail.

Creating impact on the skyline by depicting the steeple with CSI
floodlights, ensures the cathedral forms a dominant aspect within
the landscape.

In addition to aesthetic appeal, the electrical loading has been
reduced by over 50% from 18kW down to less than 9kW.

1 ensured maximum modelling because, even when one is standing

.behind a floodlight, there is another to the side producing some
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Fort George Chapel

The Chapel at Fort George, an 18th century artillery fort, demon-

strates an outstanding example of lighting used to excellent visual

effect. | .
Careful siting of the floodlights illuminating the 1763 chapel has

shadowing. The floods highlight to great effect the front of the poly-
gonal chancel, the western tower with battlements and both
rounded stair wings.

St Philips, Sydney

The magnificent St. Philips Church, Sydney, Australia, has received
the high pressure sodium treatment from Thorn Lighting. An
atmosphere of warmth and welcome is created with the lighting
scheme, which also serves to emphasise the strong lines of the wood
structured ceiling.

Lighting Equipment News, January 1988




10 @ We've got the best players on our
side. Teaming STC Distributors with
Best & May and Whitworth means
we're in a different league.
REASONS
@ No one carries better stocks in
' BICC, DELTA, DIMPLEX, EGA
KOPEX, LEGRAND, MK, PHILIPS
and THORN LIGHTING than we do.
DISTRIBUTORS | . T
Our “on-screen” computerised stock
and order system locates £30 million
LEAD of stock for you, anytime, anywhere
BRITAIN’S

in the country and gets it to you fast.

©

FACT.

Every member of the team knows
that service is a 24 hour job, 7 days
a week.

FACT.

No one beats our rapid quotation
service.

FACT.

We always bill at quoted prices.
FACT.

@ ©e

If we say we'll ring you back,
we do itl

FACT.

We're the best Mr. “Fix-lts” in the
business.
EACE

®

@

YOU are part of our team.

FACT. : |

|
So is Maria Whittaker!

FACT. |

T

\
é
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Head Office: STC Distributors Ltd.,
Star House, Potters Bar, Herts ENé 2NS.
Tel: 0707 51177.




Checking the
domestic scene

Micromark Lighting aims to become one of the largest
players in the domestic lighting market. Don Jennings talks
about the prospects.

he domestic lighting market
is worth around £350 mil-
lion _gwet it has no major
bra#d™ names and those
which exist are poorly mar-
keted. “Most suppliers hold little or
no stock, preferring instead to
build to order, and as for support
for retailers — it just doesn’t exist.”

Over the past two years, follow-
ing an intensive period of market
research, Micromark has gently
put together a range of domestic
lighting. This includes ceramic
table lamps, spotlights, downlights
and eyeballs, decorative and tra-
ditional pendants and wall lights,
children’s pendants and table
lamps, wall brackets, outdoor lan-
terns and garden lights. It is supple-
mented by a range of light bulbs,
electrical accessories, Christmas
lights and hand torches.

The products are designed and
built to BSI Standards. Each item is
factory-tested, and are batch-
tested when they arereceived at the
warehouse complex.

Don Jennings, Micromark’s
head of promotions, explains: “For
retailers, we publish a full-colour
catalogue, which is unique in being
fully priced, with quantity dis-
counts shown, and what’s more, we
intend to update it and mail the
update to all our retail customers
every month.”

But co-ordination of packaging
and merchandise are not the only
parts of the marketing programme.
Jennings firmly believes that the
lighting market is an area where
retailers can dramatically increase
their sales and profit levels by
approaching it in a businesslike
manner. “What we’re looking for is
high margins at competitive price
points. In order to achieve this, all
of us, retailers, suppliers and dis-
tributors alike,” says Jennings,
“must get our act together in terms
of merchandising, advertising,
computerised stock control and
stock holdings.”

Micromark, because of its
relationship with electrical distri-
butor, BDC, took a long, hard look
at the retail lighting market before
deciding to go into it. Their analysis
led them to believe that lighting in
the UK was a classic “gap in the
market” opportunity.

Jennings comments: “Although
the UK domestic lighting market-
place is variously estimated to be
worth somewhere between £350
million and £500 million, the
figures show that the average spend
on lighting per household in the
UK is less than one-fifth the
amount that is spent per household
in the USA or in Europe.” He
believes that the major reason for
the differential in per capita spend
is the UK’s lack of marketing.
According to Jennings, “The fact
that there are no accurate sales
figures in a major market area is
amazing; but even more amazing is
the fact that in a market this large,
there are virtually no major brand
names. I doubt if one UK consumer
in ten thousand could tell you the
name of a single lighting com-
pany.”

And the reason? “The few com-
panies who use brand names are
barely visible. They don’t adver-
tise, they don’t publicize. As a mat-
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ter of fact, most of them don’t even
hold stock, preferring to wait for an
order before they assemble the fit-
ting. As an industry, we do very
little to persuade the customer to
improve lighting.”

The research results decided that
a company with an agressive mar-
keting-led approach to the lighting
business could not only be success-
ful, but could be instrumental in
helping the total market grow . . .
paying dividends not only for
themselves but for the entire trade,
retailers, manufacturers and sup-
pliers alike.

Jennings, an American who has
lived and worked in the UK since
1982, has had more than 20 years
of experience in lighting, both in
the US and the UK, which places
him in an excellent position to
determine just what his company
has to do to achieve success.

“The first thing we did”, says
Jennings, “was to build a solid line
of products. Following an intensive
period of market research, we put
together a range of domestic light-
ing. This includes ceramic table
lamps, spotlights, downlights and
eyeballs, decorative and traditional
pendants and wall lights, children’s
pendants and table lamps, wall
brackets, bulkheads, outdoor lan-
terns and garden lights, all
designed and built to British Stand-
ards. This was supplemented by

several ancillary ranges . . . light
bulbs, electrical accessories,
Christmas lights and hand
torches.”

Product line

But while the product line was
growing, he was working even
harder on the marketing pro-
gramme. “The first job, of course,”
says Jennings, “was to sell our line
to retailers. This included such
things as pricing the fittings pro-
perly, designing packaging, creat-
ing a catalogue, and finally, pro-
moting the range.”

But there was an even more
important marketing job to do. The
study of the market showed that the
most glaring omission was the
almost total lack of support for
retailers . . . backing them with
national advertising and publicity,
providing sales promotion and
merchandising aids, and' finally,
helping with sales training and sup-
port for local promotion efforts.”

“We felt that if we really wanted
to grow, we could only do it by
helping our retailers to grow, and
that meant that we had to devote
time, effort and money to support-
ing them.

“If we followed our competitors,
our packing would be the cheapest
thing possible: a brown cardboard
box sealed with brown plastic tape.
But we know, because it’s been
proved time and again with other
products, that if the product is
dressed up in a full-colour carton,
with sales features highlighted and
presented with clear installation
instructions, it becomes much
easier to sell. So, we’ve tried to do
this wherever possible, using our
specially designed motif as a back-
ground.”

“Another area where we feel
we’ve taken an extra step is cata-
logues. Most of our competitors

have colour literature, but I'll guar-
antee that Micromark is the only
lighting company that revises and
updates its catalogue on a monthly
basis . . . complete with prices. And
we’ve got some new ideas for
improving and making the cata-
logue more useful that we’ll be
introducing next January at Light-
show.”

Jennings thinks that the next 5 to
10 years will see a strong degree of
rationalization within the industry,
with smaller manufacturers and
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Don Jennings, Micromark’s
managing director and leading
light.

suppliers either merging together
or disappearing altogether. For
those that remain, he forsees
growth of 30% to 40% over the
next three years.

It seems to be the accepted wis-

dom that the lighting market is so
fragmented, with so many inde-
pendently owned outlets, that any
attempt to introduce an overall
marketing-led, branded-products
approach faces an almost insur-
mountable obstacle. Jennings says
that to some extent this attitude still
prevails, but that forward-thinking
retailers will see that the approach
makes sense.” It’s actually nothing
more than common sense, but it’s
having the courage to put the philo-
sophy into action that makes the
difference.”

In the future

What does he see in the future for
the lighting retailer? “Rapid
growth,” says Jennings. “The sales
potential is enormous. For exam-
ple the new housing market is
growing so fast that there’s a short-
age of bricks in many parts of the
country. Every one of those new
home